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* "OECD Inclusive Growth Review of Korea: Creating Opportunities for All(21.2&)"
“The Digital Transformation of SMEs" (21.2&)"
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A= : OECD Structural Analysis(STAN) Database
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* CRM(Customer Relationship Management) : HIO|E{ Z|gF D2 mtg| T2 MA X[ 23X E Q0]
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A2 : OECD ICT Access and Usage by Business
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